
K-12 Product Manager 
 
General Role Description: 
 
As the K-12 Product Manager, you will be responsible for working with the VAR Business 
Unit Manager and Sales Manager to drive vendor partner business as well as launch new 
vendor’s products and bundles into the K 12 market.  Core responsibilities are focused on 
managing the overall profitability of each vendor partner, including monthly P&L analysis 
and program review.  You’ll drive the go-to-market strategies for each partner, focusing on 
a combination of channel marketing, end-user outreach, as well as reseller-specific 
activities to increase awareness and engagement.   
 
Key Functions: 

 Drive overall channel strategy for each vendor partner and manage the cross-functional 
implementation of the plan 

 Plan the launch of new products and releases 
 Conceive and develop innovative marketing programs that drive demand 
 Develop product positioning and messaging that differentiates your products in the market 

and drive all facets of sales enablement, communicating the value proposition of the 
products to the sales team and develop the sales tools that support the selling process of 
your products 

 Be the expert on your vendor’s products, how they impact the market and their key value 
proposition; be the expert on competitive products and how the assigned vendor’s 
products & services uniquely serve both instructional and learning goals. 

 Help develop the strategy for marketing programs that drive demand for your products 
 Assist in the development of plans for education industry events including tradeshows and 

other association events. 
 Work with Sales Management to determine opportunities to engage VARs/LARs with 

activities that provide revenue opportunities. 
 Manage “deal registration” programs, that reward VARs/LARs who earn the business for 

that particular vendor. 
 Manage inventories for stock balancing/rotation, and general monitoring of stock. 
 Prepare Quarterly Business Reviews to measure progress against goals & objectives as well 

as set benchmarks for the quarter(s) ahead. 
 
 
Requirements: 
 2-3 years experience in K-12 Education industry 
 Bachelor’s in business, information technology, computer science or marketing or equivalent 
 Knowledgeable in education technology and education 
 Very strong written communication skills 
 Limited travel 
 Aptitude for learning new technologies quickly 
 Excellent data analysis skills, including P&L, margins and rebate structures 
 Excellent people and management skills to interact with staff, colleagues and cross-functional 

teams, and third parties 
 Critical thinker and problem solver who is motivated to seek data to inform his or her work 

and able to distill insight from a wide array of information sources 



 Outstanding team player and relationship builder able to earn cross-functional/ cross-
geographic team confidence through thought leadership and influencing skills 

 Proficient in office productivity tools, such as Microsoft Office and Google Apps. 


